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 Over 27 years of Post Graduate Management teaching experience

 Presently working as Professor, Xavier Business School in St. Xavier‟s University, 
Kolkata

 

ACADEMIC BACKGROUND 

 Ph.D from West Bengal University of Technology (WBUT) 
 

 M.Phil in Management from West Bengal University of Technology 
 

 MBA with Marketing Management Specialization from IISWBM, Calcutta University 
 

 B. Sc with Physics Hons from Scottish Church College, Calcutta University 
 

 Higher Secondary from Scottish Church College, WBCHSE 
 

 I.C.S.E. from Mount Carmel Convent, Dhanbad 
 

 Advanced Diploma in Systems Management from NIIT 

Course on FORTRAN from Regional Computer Centre (RCC) Jadavpur University 
 

 

SCHOLARSHIP 

 UGC Research Fellow in Marketing. 

 National Scholarship Merit Certificate (Secondary Level) from Ministry of Education, 

Govt. of India. 

 

 

Areas of specialization are General Management, Strategic Management, Marketing 

Management, Service marketing, Consumer Behaviour, Marketing Communications and 

Retailing. 
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And research interest lies on the field of Service Marketing, Customer Relationship 

Management, Online Marketing, Consumer Behaviour, and Strategic Management, Green 

Marketing, Sustainable Development, Behavioural Finance, Health Management. 

 

 

 

TEACHING EXPERIENCE 

Professor, Xavier Business School, St. Xavier‟s University, Kolkata, since July 2020 

Dean, Xavier Business School, St. Xavier‟s University, from August 2018 to June 2020 

Dean, Commerce and Management, St. Xavier‟s University, from June 2017 to July 2018 

Professor of Management in the Department of Commerce and Management, West Bengal 

State University, Barasat, April 2015 – May 2017. 

Associate Professor of Management in the Department of Commerce and Management, West 

Bengal State University, Barasat, April 2012-2015 

Reader in Management in the Department of Commerce and Management, West Bengal State 

University, Barasat, April 2009- 2012 

Reader in Future Business School, Kolkata from August 2008 to March 2009. 

Sr. Lecturer in the MBA Course of Army Institute of Management, Kolkata, from 2004 - 2008.  

Lecturer in Indian Institute of Social Welfare & Business Management, Kolkata. (IISWBM) in 

different Post-Graduate level Management Courses from July 1993- July 2004. 

Teaching as Guest Faculty in MBA in Finance, in the Commerce Department, University of 

Calcutta. 

Taught in the Post Graduate Classes of the MBM Dept. University of Calcutta, and Institute of 

Business Management, Jadavpur University, 

Also taught as Guest Faculty in Business Management Dept. B.E.S.U (IISER), West Bengal, MBA 

Course of BIT Mesra, (Kolkata Chapter), Ranchi University, MBA Course, Techno India, West 

Bengal University of Technology, M.Com Course in Barrackpore Surendranath College, West 

Bengal State University. 

Delivered lectures for the COUNTRYWIDE CLASSROOM Educational Television Programmes of the 

University Grants Commission being telecast regularly on DD-1, DD-7 and Gyan Darshan. 
 

 
CONSULTANCY / RESEARCH PROJECTS 

Worked  as  Coordinator  /Resource  Person  in  different  Training  &  Management  Development 

Programmes conducted by National Institute of Smart Governance, Dept. of Telecommunications, 

Govt. of India, State Productivity Council and other reputed organizations for various Private & 

Public Sector Organizations in areas like General Management, Leadership, Communication, Time 

Management, Stress Management, Customer Relationship Management, Fundamentals of 



Marketing, E-Governance, Change Management etc. 



 

Worked as Expert in various Consultancy Projects of Organizations, like NTPC, National Highway 

Authority, Calcutta Municipal Corporation sponsored by organizations of International repute, 

like World Bank, Asian Development Bank and conducted Rehabilitation and Resettlement 

Surveys. 

 

CURRICULUM DEVELOPMENT 

Member Curriculum Development Committee for MBA of IISWBM, Calcutta University and West 

Bengal University of Technology 

Convener of the Syllabus Committee for MBA and Ph.D Course Work., St. Xavier‟s 
University, Kolkata. 

Convener of the Syllabus Committee for M.Com, BBA and Ph.D Course Work., WBSU 
 
 

 

 

Dean and Head of Xavier Business School, St. Xavier‟s University, Kolkata 
 
Dean and Head of the Department of Commerce and Management, St. Xavier’s University, 

Kolkata. 

 
Member of the Governing Board, Executive Council and Academic Council of St. Xavier’s 

University, Kolkata. 

 
Secretary Faculty Council and Convenor of Departmental Research Committee & 
Member of Post Graduate Board of Studies, Xavier Business School, St. Xavier’s University, 

Kolkata  
 

Head of the Department of Commerce and Management, West Bengal State University. 

Member of the Executive Council and Court of West Bengal State University. 

 
Member of Board of Research Studies & Post Graduate Board of Studies, Department of 

Commerce and Management, West Bengal State University. 

Convenor of Under Graduate Board of Studies of B.Com, BBA, ASPV and TTMV of West Bengal 

State University. 

Member of Governing Body and PG Board of Studies of Commerce of several colleges under 

West Bengal State University. 

Other Responsibilities include Coordination of different Post Graduate & Under Graduate Courses, 

Guiding Projects, Paper Setting and Evaluation of different University Examinations, Curriculum 

Development. 

 
Coordination of Seminars, Student Activities including Admissions, Placements, other than 

Teaching in MBA and other Post Graduate Management Courses. 
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